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"tJffiwqflCOMPLAIDJT

Defendant.

1 .J_:

PlnintiffCurtis James Jacksoq IlI, p/k/a "50 Cent'o f'Plaintiff' or "Jackson " q 1'50''_
i . .  .

Cenf'), by his attorneys REed Srnith LLP, for his Cornplaint against defendant Taao FE-LI Cqrp.

NATURD OF ACTIO,N

L PlaintiffJack$on, dn enormously popuiar and mooeseful hip-hop music artist an l

owner of thc fcderally-registetcd 50 CIINT fiademmks (as defined below)n brings this action to

obtain injunctive relief aud recover monetary damages for tradcmark intingemont, rrrrfair

cornpetitiort and violation of his tights of pdvacy and publicity qF a result of Taco Bell's

unauthorized use ofplaintiftis name and federally-registmed tradcitlatks in its recent Lip-hop

themcd adverti sing campaign.
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Attorneys for PlaintiffCarfts JdHeE Jackson, IIl,
D/Aal " 50 Cent"

IJNITED STA,TES DISTRICT COURT

:.:yrrl-?Jt5.gtggYi_o5_._.
CURTIS JAMES JACKSON" UI,
PIK/A,'50 CENT,'

Plainriftl

vs.

TAEO BELL CORP.,

(Dofcndant" or "Taco Belf'), alleges as follows:



2. Without seeking or obtai''irg Jackson's authorization, Defendant Taco Bell made

him the star and focus of its nation-wide advertising oampaign by using his name, person4 and

tradomarks to protnote Taco Bcll's businsss and ptodrrcts.

3. Taco Bcll drsfted a faux "lettet'' (ach:ally, ur advertisement) prrportedly

addressed to Jackson, which asked him to change his nme for one day frorn -50 Cent'to '7g

Cenl" '089 Ceot," or'*99 Cent" in order to publicize Taco Bell's so.oalled "79-8g-g9 Csnt Whrl

Pay Moto Value Menu," whioh offtrs various tacos and other products for those prices.

4, In fa$t, after Taco B€ll drefrcd that "letter," it did not send it to Jackson. Instead,

faco Bell rcleased it to thc nationpl press. Given Jack$on'$ enofirlous popr:larifi, the press ran

wittrthe story, thr:s gcnerathg millions olldollrs in free publicity for the "79-E9-99 Cent Why

Pay More Ad Campaign"-1vfiigfi, of course, was the whole idea, After the media had spreod

th6 story throughout lhe United $tates, Taco Bell finally got around to sending the "letter!' to

Jackson.

5. Tho "letteF" was nothing rnore than a print ad highlighting Jackson's flElmc,

pe[Eon4 and tmdemarks tro promote Taco Ecll's new hip-hop-bpsed ad campaign Iior exampl:,

Taco Bell's wubsite offerod a "Rap Name Creator," which permitted tuers to cater their name,

gendcr, and ottrer charactcristiss and see whattheir "RapName" would be. The website also

offbred a *Why Pay Mo' Rhyrue Gcf,erator," whichplnyed hip-hop mrreic and displayed a

montags of hip-hop-thcmed scenes.

6. Thus, without authorizaLion, Taco BaII fraded on thc name pf the wodd's biggerrt

hip-hop star to draw attention to its new, hip-hop bascd advenising cnmpuign, attd theteby

generated massivc publicity for its businesd. [n "guerilla adwrtising," fashion, Taco BelI stole
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(rather then paid frr) the endorsernent of mega-celebrity Jeckson, and then disseminated it for

free tfuoughthe Prcss (tatherthan paying for advertising timo), Howovac, Taco.Bell violated

fsderal and state law whcn it naded on Jqsliison's narne, persona, and fed.erqlly-registered

tradaftarks without any authorization.

7. As 'faco BEII intended, rnany consumeffi believed that 50 Ccnt had agreed to

endorse Tacc Bell's products, lndeed, postings on Dumerous Internetooblogs" oastigaled 50 Csrt

for "selling ouf'by his appwent endorsement of Taoo Belt.

I' Simply put, Taco Bcll knew that it would likely have had to pay Jackson a multi.

million dollar fee to get hia endorsemeuq even if he had agreed to do it (which. is in doubt).

Rather than frae rejection or pay fhit valne, Taco Bell chosc to eteal his endqrscrncnl end to

4oy all the publicity of being associated with a mcgg-stnr while beaxing nofle of fhc costs.

Jeckson brings this action to force Taco Bell to pay for diluting the value of his good nanre and

to rccover the fair value of his gtolen endorseinent.

JURISDICTION AND vENrrE

9, Jtrisdiction is ptope'r in ttris Courf paxsuanr to 15 U.S.C. $ I121 and ZB U.S.C,

$$ l33l' 1332, 1338(a)and l36T,bepauseth6actioninvolvosslsimsarisingundertheLanham

Act and trademark laws of the United Stateg afld related state claims fortrndemark infiingcmcrt

and rurfair corupetitioq a$ u/6U as fot unauthorized usc of plu.intiff s naure and likeness, and

bccause the amount in controvetEr exceeds $75,000 (exclusive of intere$t arrcl costs) and is

bctu,uen citizens of different stgt€$.

10. Venue is proper in this Diouictpurzuant tn 2E U.S.C. $ 1391(b) antl (c) bccause a

slrbstantial part of thc €vents or omissiorrs whlcb give riso to fhc claims herein occurrpd in 1hi*
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District and because Defondanl is subject to pcrsonal jurisdiction in this Disfict based upon its

highly-interactive lhternet website and its zubstantial business contflets in this Distriot.

PARTIES.

1 1 . PlaiatitT Curtis Jenres Jackson, III, pitla 50 Cent is a citizen and resideirt of the

$tate of Connocticut and has his business offioes inNew york, New york-

12. Defendent Taco tsell Corp. is a Delaware corporatio,n with its pnncipal place of

busincss in Beverly Hills, Califomia. Taco Bell Cory. docs business in this Disnict thmugh its

day-to-day operations and through its highty-intcradtive website.

TACTU.AL FACKGRpUNI)

Jachsonts Crcation, Ure end Promoiion of HIs Valuable
Professional Sersona flEd 50 CENI Tr*dcmarb

13. 50 Cent is a hip-hop ar,tist known lor his good loolcs, hard-knocks $usocss storyr

oud immense mwical talent, released his chart-toppirrg debut slbusb Get Rtch or Die Tlyin'. irt

Febn:ary 2003, Thc dobut album wcnt plafnum many times ovgr, and { superstar was born. F.ll

told, Jackson's thrce albums released to-dato have all sold mo,re thall25 million oopies. He is,

simply ptrt, onc of the most recognirred and admired musicel afiists in the world,

14, Jackson has levetaged his musical succ€ss into a successful record label (G-Unit

Records), a clothing line (G-Unit Clothing Company), and several other lucrative venfi:rcs, a[rl

has built and guided the '50 Cerrt" btand to fi1ong the most recognieed and valuable in the

firtcrlaiffient world.

15. Jackson has aluo donated over ons million dollars tbmugh hie charitable

forardation, The G-Unity Foundation, Inc., which provides grank to nonprofit oryanizations th,rt

focus on improving tlre quality of life for lowincome and rrnderscrysd cornrnuuitics.
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16' Jackson is tbe oumct of common law rights and federar regisFatious in a numbc'
of fcdarally registertrd tadenrarks and seryice marks comtrrising the trerrt 50 CSIT, including:

50 CENT

50 CENT &
DesiEn

50 CENT &
Deeign

50 CENT &
Design

50 cF, rr &
Dedgn

2^847,307

3r015,725

3,015,7?6

3,015,7?7

3, I 02,3! 0

Marfi Rcefutrstion /
Aunlicrrion No.

Services

El eclri cal apparatlrs,
namely, pre*recotdcd
phonograph rocofds.
compEct discs, aBdio
and video ffi$sefles-
and DVDs foatr:ring
muslc.

Ctothing" namely,
hats, T-shirts, jaclcets,
$hirts, swoatshifis aad
$weatpaflts, Hn,d
jorseys,

Iintertainment services
in the nature of live
psrhmrances by a
ruLuisflJ artist.

Sound and video
l€Eordings lbaturing
music.

Printed mattcr narnely
p6stefs, calendars.
Photographs, pressure
sensitive stickerr.

Clot'hing, namely,
jetscys, t-sbrrts, talk
tops, rweatshirtsn
sweatpants, jackets;
headgeer, namcly,
hats, visors, knit c*ps,
headbands, b*nduas.
beanie caps; footwear.

Entertainmcnt,
narnely, live

.5.

Resistratlod
Anpllcation Dnte

January 20, 2004

Nqyember 15,4005

NOvernber 15, ?005

November i5, ?00j

Juue 6,2006



Mrrk Rcsistrniio4J Service Bgsiqtratsoql
#pnlicntion_No. Amlication Dete

performanoes by a
musicsl arrist,

50 CENT & TTIIOS,EZZ Jewelry; wrigtwatches; Filed on firne 23, 20(18
Design poc.kstu/ratches;rings;

bracelets; necklaces
and mcdallions,

50 CENT & 77/595,839 Bags, namely, spoil$ Filod ou Juae 23, ?008
Design and travel bags;

backpacks; wallets;
umbrellar.

50 CENT & 78[317,15r Bagso namel% sports Slled on October 22,
Design andtavel bags, 2003

backpaclcs, wailets,
urntrrella$.

Jewelry; wristwatchcs ;
pocket watches; rings;
b'rac elets ; Dpc,klspes
and medallions.

50 CENT & 781690,678 Series of books, F'ilcd on August l l,
Design namoly, non-fiction 2005

books in the field of
urban stroet thcmcs.

The registrations are valid artd subsiuti[g, uffwsked, and uncnncelled. Copier of Cerlrficates uf

Regislration for the registered marks and United StateE Patent and Traderruk office racotds

relating to the pending applications lisrcd tbove aft s.nscl(ed hcreto es Exhibit A. Theee nine

marls nrs collectively refemed to herein as the tr50 CENT Marks.n'

17. As a result of Jacksou's long and cqilthuous use, the 50 CENT Msrks have

individu+lly and collectively some to identify Jackson's goods and scnrices and distinguish them
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from thosc of others, and have oome to represeflt and symbolizs substantial goodwill belonging

excltrively to Jackson,

18. Over the nmny y€art tbat Jaclrson has used the 50 CENT Marks, Jaokpsn has

orpended substantial sums in advcrtiring and promoting his servises uuder tho 50 CENT Marks.

Such advertising bns included lnternet. television, radio, print advertising and live appeflrrnces.

As arcsult of his substantial promotional investments, Jackson has developcd an cnormously

va|.rable interest in his nanc, likeness, peffiona end the 50 CENT Marls tbrough zubstantial

invesfrient of time, cffio* qnd money.

19. Plsintiffis commonly l$ou,Tr and refemod to professionelly not only as o'50 Cen1"

br.* also mote informally os *o50" or "Fiddy."

2A. As a result of his popularity and renown, Jackson has astablished a firsl-class

brand with the critical Generarion X and Generdtion Y demographicnn for whjch advcrtieef,s srE

willing to pay substantial prcmiums, Jackson regularly roceivos financially lucrative o'ffan to

lioenso use of his name, likaress and tademrks to prcmote a widc variefy of produets.

ilowwer, Jackson has assiduously protected the 50 Cent "brand," To prevent any diminutrou uf

the peblic's perception of him, Jackson has lirnit€d br"s endsrseffieot astivitios to products of th,:

high,est quality and has demanded tllat qny cudorsement deals pennit Iilm to maintain slrict

coutrol ovgr th€ mafiner in which his nnme, likoseEs atrd tradEmarks are used'

21. As a rosult, qrhen Jask$on docs ag.ree to endotse a produot or sctrrice, his

endonement conmands thE attention of the marketplaco, panicularly among the all-important

teen and young adult demogmphic. Accondinglyo Jnckson is higlrly.oompensated whcn he doos

choose to endorge a Froduct.

n



22. Jackson has tumed away millions oltdollgls in endorsement offcfs ther he deecred

unu'urtfiy of his name, He ip exhcmcly cogpizant of thc publicns pcrception of hirn and.the 50

Ccnt'(brend," and has often forgone cndorsement dcals which he folt rnight corupromise thc

integdty ofhis t'rand.

23. On June 16, 200E, Dettardant Taco Bell used Jackson's professional namc,

Iikpttess and trade nsfiIe without authorization ro sell its own products tbrough its ,,Tg-gg-gg

Why Pay More Value M€mu" (the "79.89-99 Cent Ad Campaign"i.

24^ On that date, Detbndant teleased to the press a purported'tlettcr" to Jackon

which was, in reality, nothing more than dtansparent commercial advertisernent for Ts6o Bell.s

79-89-99 Cent Ad Campaign.

25- fftE +rls116f'-v/hidr had nruEI been scnt to Jaskson prior to its wide dishiburiorr

to the press-was purpofiedly addressed to Jaekson aud repeatodty lLrked Jaokeon'g imagc,

parsona, and registered trademarks to Taco Bell's 79-89-99 Ccrt Ad Cempaign. A copy of thc

"l6fier" is annoxed heteto as Exhibit B.

26. 'fhe letter's content confirms thet it was purely a conmercial advertisement.

Indeed, it reads likc a pootly-written voice-ovet for one of Taco Bcll's television commclcials:

Dear lvlr, Jackson,

lffeknowthat you edopted ttre name 50 Ccilt years ago as a
mctaphor for change, We at Taco Beil are also huge
advocatss for change. In thct, forjust a few spare coins,
we're giving cu!iloilref,s more varicty for less money with
our new 79-E9-99 Wty Pay morc value menu. Where elec
can you gct a Cheesy Double Beef Burrito for onty 9.89?

So here's our offsr of change to youl For one day this
$ummer, change your narne to eirher 79 Cenq 89 Cqt or g9
Cent by showiug up ro one of our more than 5,600
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locations nationwide md Bpping your order in the drive
thttt with youf new rnourkEr.

Weoll serve the guests of tho chosefi locatiou with ptenty of
ftee Wlry Pny More menu item"r. And we'll reward more
than jurt au$tomers-we'll also make a $10,000
oontstbution to a charity of yow choice that they can take
"Sftaight to the Bank."

Inspiration for your rap c6n bc forrnd at
www.tacobell^com/vaiuomemu with oilr +TVhy Pay Mo"
Rbyme Generator." Just upload your picture and watch

lHF*ffit ryJ;:iliT:f"t#to''rhink 
outsi*e the

Sincercly,

ls/
Greg Creed
keEident
Taco Bell Corp.

27. Thus, without ever sending Jackson this '(lcttcr,t' Taco Belt tlisseminated

advertising throughout the world which cmployed Jacksonos name, persori4 and rcgistetod

trademarks to trumpet its own 79-89-99 Cent Ad Campaigno its websittr, and its *Think Oueidr'

the Buu" slogan.

28, The (31e6s1" aud its wide relea.se to the medin ware clesrly iuteucled to gctterate

maxiruum cr(poswe fbr Taco Bell's 79-89-99 Cent Ad Campaign, and to falsely imply to

coruumers that Jackeon n affiliated with or has endorsed or approved Taco Bell's low-cnd frs'i

food rastaurant business. Moreovcr, as Defendant undnubtedly hoped and planned, the letter u as

reported on by hundrede of webeites, blogs and othcr outlets beyond those media outlets that

receivsd the initial release.

29, The mere mcntiou of Jackson"s name ard 50 CEnt persotu resulted in the press

having q field day with the "l€tter." De.Cendant sar back asd let the media whitlwind swirl for rL
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few days and thcq on or aboutJune 18" 2008, finally dispatched the "letter" to Jackson himself

Obviorrsly, fi that point it no longer mattered whethor Jackson respondcd to the faux "ofllbrrr:

Taco Eell had achieved tbe result it werred all along: It generated maldmurn ftee publicity by

associatirg the 79-E9-99 Cent Ad Campaign witt Jacksonns nalne and nademarks, without

payrng JEckson a dime,

30. The dissemination of the Prcss Release as part ofthe 79-89-99 Cent Ad Campailp

has caused, and will continue to cause, sig:rificant ha,rm to Jaokson,

31. IJefendant's actions havc also causcd c.on-fusion in rhe marketplacc among

cousumers andpotential ffidorsement partneffi of Jacksono all of whom are likcly to believe that

the 79-89-99 Cerrt Ad Campaign and Taco BelI are endorsed and sponsored by Jackson.

3?^ There hes alrrady beenrampent eoilFumer confusiun, including oommunicationr

on Internet blogs and elsewhere in rryhich consurn€rs havc criticized Jackson for "selling outon b'"

endorsing Taco BelL

33, Defendant has also caused damage to Jacksott'E valuable r,eputation as a hip-bop

superstar by assooiating him wilh the pedeatriar rrp lyrics and hip.hop themed ga.me$ contaifled

on the www.tacobell.cor websilc, thus diluting the cornmercial value of Mr. Jackson's name

and lrademarks.

34. Taco Bell"s ectione heve also jcopmdized Jeckson's funre ability to profit frotr

endorting products he qalgqrts to endorse. DefEndant's publicity stunt not only "stole" a mult -

million dollu cndorsemen! but it also cheapencd Jackson's brand, thus making his endorsemcnt

worth less to potential merohandising ptrtners.
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rrRsLqL,r6rM
(LanhamActTradem?FkEffiffin! 15 U.S"C, $ f1f4)

35. PlaintiffhEreby repeats and realleges paragraphs I through 34 of this Complaint

as if ltlly set forth herein.

36. Plaintiffis tho owner of fedcral tadernork registations for fivo (5) of the 50

CFNT Marks (the'Registercd 50 CENT l\darlc"),

37. By his registation utd ertensive use end promotion o'f the Registmcd 50 CHNT

Matks, Jankson has Establishcd a strong association in tho public mind bchryeen the 50 CHNT

Marks and the goods and scnrioss offEfed by P1aintiff.

38. Without Plaintift'E authorization or consentr Defendaut has ueed thc Rcgistered

50 CENT Marks an#or marks that arrc confusingly sindlarto the Registered 50 CENT Marks to

endorse and promote Defendant's own goods and servioes.

39. Defendant's acts of offoring for sale goods and services using the Registerud 50

CTS{T Martre heve, rrpon irrformation and belief, causEd actual confirsion, rristake aud doceptitrn

finong relevant @nsurrefi as to endor$ement and sponsorship of Defcndantns goods and services

and havs {oceived t$e relwant public into bolieving tbat Defendant's goods and sericcs are

associated with qr are otherwise endorsed, sponsored or authorized by Plaintifi all to ilro danrage

and detimenl uf Pluiqtiff s reputation, goodwill and sales,

40. Defendant's unlawthl acts congtitute trademark infringcment in violation of

Soction 32 ofttre Lmham Act, 15 U.S.C. $ lli4.

41. Dcfcndantts uots lrave been willl'ul, dellberate and intended to benefit Defendant

st PlaintifPs cxp€ns6.

42, Plaintiffhas suffcrcd monEtary danages as a result of detbndant'a unlEufirl ach

in en $nouutto be deterrnined at trial.
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43. I"Iawever, Plaintiff has no adcquf,tc rernedy at law to compensate him fully fortle

damages that have been caused by defendant's rulawfirl acts and whidr would be caused by an;r

further inlrlngement of PlaintifPs Registered 50 CENT Marks by Defendant unless firtrns

unlawful act$ and inlringemenls of this kind ato enjoinod by tjris Court.

44, This is an cxccptionnl case urder i5 U,S.C. $ 1117.

SECOND CLAIM
(Lanhnn Act False l)esigmtion of Sponsorehip, 1S U.S,C, $ It25(r)

45. PlaintitTher,elry repeata and realleges paragraphs I through 44 of this Complaint

as if tirlty sctfofthhereir,

46. hr conuection with the adverltiring and promotion of its 79-89-99 Cent Ad

Campaigr\ Defendant has made falss ot miolaading desciptions of fact, or false or misleadlng

reprcscntations offaot, which ara hf,vo oauscd, and are causing oonfiision, oailsing mistakc, anc

rte deceiving as to ths affiliation, connection, or association of Delbndant with Ptnintiffi or as to

thc sponsorship or approval of Dcfendant's goods, sen'lces, or cornrnercial aotivities hy Plainti'ff.

47. Ddendant's statefnents are material, mc cithcr lite,rally false or, while not literally

falsc, are implicitly lblse and are likcly to mislead cotxfrr$e" or deceive con$runers and were mar{c

in order to efltice codsufitcfg to purchose Defendants' products.

48. Defordaff'e felse ormisleading descriptions of fact and falso or misleading

rcpresentations of fbct are likety to damagc Plaintiffby nreking reprcsentations of fact likely to

catwe confusion, nistakco and deception Es to the affrlistionn corurection, or association of

Defendant with Plaintiff, or as to the sponsorship or approval of Defendant's goods, sowicoi, er

coramercial activities by Plaintiff.
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49. By rcasou of the fbregoing, Defendantbas vio16ftd and is continuing to violate

Section a3(a)(1)(A) of thc Lanham AcL 1s U,S.C. g I t25(a)(1)(n),

50. Upon fufommion and belief, Defendflutts conduot is willful and deliberate and

done tith the intent to unfairly oommemially bone:Ft (torn its falsc statcmcnts at Jaskson's

sJ(p€nse.

5 L Dofendant's conduct is causing im:nediate and irnepaftble injury to Plaintiff and

to the goodwill and reputation of the 50 CENT Marks, and will cottinue both to damage Plaintiff

and deceive the public rrnlss6 enjoined by the Court.

52. Plaintiffhas no adequate romedy fit law.

53. This is an exceptional ca$e under I5 U,S.C. g 1 I 17.

(Lsnh'm n* t*uffiffir$ u.$.c. g rlzs(c))
54. PlaintitThercby repeats and realleges patagtaphe I through 53 of fis Complaint

as if fi.rlly set forth herein

55. The 50 CENT lvla^rks are distinctivc and extraordinarily farnous and well-knowrr

tJuoughout the United States. By rsason of PJaintiffs extensive advcntising 6nd use,lhe 50

CENT Marke have becofie highly distinctive of Plaintiffand ore uniquely associated with

PInintitr

56. Defendont's r:rrauthorieed use of the 50 CEI-IT Msxlcs commenced aftcr the 50

cEhTT Marks were federally rcgietered and h"rd become famour and dlstinctl,ve.

' l  3 '



57. Defeadant's uaauthorizcd usc of thc 50 CENT Marks is likely to dilrrte, does

dilute , and will continuo to dilute the distinctive quality of the 50 CENT Marks by lessening thrrir

capar'ity to identiff and distinguiEh Plaintiffexclusively as tfte souroc of goods and seMces

bcaring or provided under the 50 CENT Mnrks, orr,d is likely to tatnish, does tarnish, and will

continue to tafiish the 50 CENT Mmks by associating thcu with prodrrrts and servicos of

inftrior quality, in violation of 15 U.S.C. g I t?S(c),

58. Defuirdnnt's intcntional use of marlcs that incorporale or me ncerly identioal to tlre

50 CEI{T Marks for its own cornmercial busiuoss pilrposes is intendcd to and hes the effect of

tading on Plaintiffs rqlutation and causing dilution of the 50 CENT Marks^

59. Upon information and belief, Deftndant's conduct is willful and deliberate and

done witlr the intent to unfairly oo)urnercially benefit its usc of the 50 CENT Marks.

60. Dofendant's conduct is causing iumodiare and irre.parablc injury to Plaiufiff anc

the 50 CENT MEfkB, and will continr-re to damage Plaintiffunless enjoined by flris Cortrt,

61. Pleintiffhas no adequate reoaedy f,t lalfir.

62. This is an orceptional, case rsrder 15 U.S.C. g 1117.

FOURTH CI.A,IM
(Nerv York Civil Rights Law, Sertion 51)

63. Pleif,tiff hereby repeats and realleges pangraphs 1 through 62 of this Conplain;

as if fulty set forth hereiu.

64. Defendant hae used Plaintiff s namc within the stEte of New York for adwrtisir g

purloses or for tlo purpose of trade,

-14-



65" l)efendant's uee of Plflintiffs name hxs bcen without the writhn or oral

authorization of Plaimiffor Enyone authorizod by him to give suclr authorization.

66. Dcfeudant's use of Plaintiffs name con$litrrtes a violation of Sectioar 51 of the

Civil Righis Law of the $tatc ofNew York.

67. Defendant's tuc of Plaintiffs name has cauaed udury to Pldntiffh fln amount r(,

be pruven at triai.

68, Additionally, Defbndant's use of Plaintiffs name in the ma.nner described hereir

is forbidden ud/orunlawfut pursuautto $eation 50 ofNew York Civil Rights Law.

69. Do:hndmt hns howingly uscd Ptaintiffs name in a mentrerthat it knewto bs

forbidden and/or umlavdrl prrsuant to $estion 50 of New York cilil Rigirts Law

70. Plaintifftherefore demands exertrplery damages under Sestion 5l of New York

Civil Rights Lnw

71, Furthermorc, Section 51 of the New York Civil Rights Law provides a right to

injurrctive rclief to restrain tbe unauthorized use of a por+on's nff$e for ptqposes of advertising

or tade plrposos withinNew York Statc.

72. Absent injunctiw relief enjoining tho gonthued use of his name in itr advertisirg

campaigns, Plaintiffwill be ineparably damagcd in a mgrurer and to an extent not compen.ra.bft:

in money damages.

73. Plaintift'bnE $o adequaLe rcmedy at law qgainrt tbe continueduse of his name fur

Defcndant's advertising oampaigns,
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74. Plaintiffthereforc damands that Defendant be enjoined and restrained pusuant t$

Section 51 of the Civil Rights Law of the state ofNew york iiom using plai:rtiffs namE for

advenising purposes or pllrposes of tade.

ffr'rs ctAIM
(Ncw York General Busines* L*ws g BGCD

75. Plaintiffhereby repeats and reallegos paragraphs 1 tbrough 74 of this Complaint

an if ,lblly set forth hsrein.

75. The 50 CENT Marks ate distinctive and extraordinuily farnous and wrll-krrowr

throughout the United States. By reason of PlaintifPs extensive advertising and, use, the 50

CENT Marks have becomo highly disLnctive of Plaintitf and aro uniquely associatcd with

Plairtiff, including by consuners in the State of Nent york.

77. Defendant's unauthorized usc of the 50 CENT Marks commencod aftec the 50

CENT Marks were fedemlly registered and bad bocome fanrous emd distinctiw in the State of

New York.

78. Defendant's unarrtlrorized use of the 50 CENT Merks is likcly to d.ilute, does

dilute, aud will contirue lo diluhE the distinctivc qtratiry ofthe 50 CENT lvlarks by lessening thsir

capacity to identify and distinguish Plaintiffexclusivaly a$ the source of goods and sswiceE

bearing or provlded undsr the 50 CENT Marks, arrd is likely to tsffichE doos tamish, and will

continue to tarnish the 50 CENT Matko by aeaociating them with products and servioes of

infcrior quality, in violation ofNew Yprk Oeneral Business law g 360-1.
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79, Defendant's interrtional use o:Fmarks thet incorporate or aro nearly identioal to tt'e

50 CENT Marks for its own commeTcial business purposes is intcnded to and has the effect of

tradiflg on Plaintiffs reputation and causing dilution of tlre 50 CEI'IT Marks,

80. Defbndant's conduct is causing immcdiate untl ineparable injury to PlaintifTand

thc 50 CBNT Marke, and will continuc to damage Plaintiffunlese enjoined by thi$ Cowt.

8l. Plaittiff has no adequatc rcmedy at law

sDffH CLAIM
(Unjurt Enrichnenr)

E?. Plaintiff hereby repeats nnd rea[eges paragraph+ 1 thmugh 81 of this Complaint

ts if fully set forth hcrcin.

83. Defendant has benefited liom its tulaurfiil usc of Plaintiff s name because

Defendant has derived substantial revenue Aom the coutinued use o,f plaidtiffs his rl8me in

Defendant's adverrtising campaigns.

84. It would bc agairnt equity and good conscienco to allow Dcftnctent to rctain the

substsntial rev€nucs and prolil* it lras realizedthrough its blatantly rmlawful r.rse of Plaintiff s

rarne,

85. Defendent has been rmjustly enrichad by its unlawful use of said fie$rc.

86. Plaintifflacks an adequate reurcdy at l*w.
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7, Auardhg Plaintiffsuch otherrelief as thie Court deems just, propero and equitable'

Dated: New York, New York
Julv 23. ?008

REBD SMITH LLP

lVallace B. Neel
599 Lefiincton Ave-
New Yodl'iew York 10022
(212) s21-5400

Attornws.for Plainliff fi'trtls James Jackson
n/Mu "|I-Ctnt"
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